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You can be whatever you
wish or dream to be

Francisca Ordega, Nigerian Professional Football
Player, Shanghai Shenhua Football Club
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ABOUT M89
Our Foundation

Our Goals

Mission 89 is the only non-governmental
organisation dedicated to combating child
trafficking in sport. The organisation takes its
name and its guiding principles from the United
Nation’s Convention on the Rights of the Child
– signed in 1989 – which declares that
members “shall take measures to combat the
illicit transfer and non-return of children
abroad”. Mission 89 also advocates for the
enforcement of the International Olympic
Committee’s
principles
prohibiting
the
exploitation of young athletes and FIFA’s Article
19 of its Regulations on the Status and Transfer
of Players, which aims to halt the illicit
trafficking of young footballers.

Prevention:
Increasing visibility, interest
and communication surrounding the issue.
Protection:
Empowering those most vulnerable to exploitation
with the tools to make informed decisions.
Prosecution:
Advocating for regulations and policies that
guarantee accountability in safeguarding the wellbeing of children in sport.
Partnership:
Uniting all stakeholders in a joint effort to tackle the
phenomenon.

Our Vision

Our Mission

End child trafficking in sports.

Protect young athletes from human trafficking by
advocating for evidence-based policies that uphold
children’s rights.

PROGRAMS
Research

projects uncover new evidence and analyse data in order to create a body of evidence
on the issue.

Education

projects engage grassroots and institutional stakeholders in order to give practical
advice and skills to prevent them from becoming victims or enablers of trafficking,
respectively.

Advocacy

projects engage institutional stakeholders in order to advocate that they change
policies or enforce rules.

Program
Support

efforts include activities that engage stakeholders and the general public in order to
increase awareness on the issue of child trafficking in sports, to grow the Mission 89
brand, and to raise funds.
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MESSAGE FROM
THE EXECUTIVE
DIRECTOR
Combating trafficking in any sector is not a task
for one organisation, especially in the multi-tiered
sports ecosystem. 2019 was a significant year in
which we accomplished several key objectives
with several collaborators and partners. Our
legislative
action
advocacy
with
the
Commonwealth Parliamentary Association UK led
to MP Jared Okello successfully organising an
awareness raising event for 700 youth in Western
Kenya. We also partnered up with stakeholders
including IOM Egypt, Interpol and FIFA. Mission
89’s
flagship
‘#NotInOurGame’
campaign
expanded in reach and impact through digital and
on-ground activations. The ‘#NotInOurGame’
campaign is a critical part of our work in raising
awareness and empowering youth with the
information they need to pursue careers in sport
safely. We can confidently say we have delivered
this with your support.
Social media strategies included interviews with
female footballers ahead of the 2019 FIFA
Women’s World Cup and takeovers which saw
journalists interview victims and survivors of
trafficking. These actions have significantly
increased public understanding of the issue at
hand. Fundamental to our continued efforts, we
also became Observers to Interpol – Human
Trafficking Expert Group and signed a
Memorandum of Understanding with IOM –
Egypt, allowing us to communicate directly with
the tech giant regarding any harmful content
online.
Data drives successfully galvanise and intensify
advocacy and the biggest challenge to our work
has been the lack of this.
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Our resourceful team of research volunteers has
since laid the foundation with studies centred on
activities surrounding the Super Bowl in the U.S.,
incidents of trafficking in baseball, basketball and
athletics a focus on trafficking in football in Asia.
Our education pillar involves building an antitrafficking mobile app as a tool and resource for
young athletes looking to get into sport and also
for agents and coaches globally. We look forward
to the realisation of this dream with excitement
and anticipation since investment bank Goldman
Sachs offered to support us and fruitful
consultative work has taken place. In 2020, we
hope to bring more stakeholders to the
conversation. To go farther and reach higher for
this cause we need everyone on board. Everyone,
including you. As you review this report, we hope
you will be encouraged, if you have not already, to
support our work and partner with us to end
human trafficking in sport.
To all of you who have tirelessly given time and
resources to any of our efforts, all gratitude to
you.

Lerina Bright

Executive Board
Thomas Kurth
Yann Colenbier
Robert Faulkner
Advisor
Dr. May Ikeora, Trafficking in Persons

HIGHLIGHTS
FROM
2019

Research Program
Human Trafficking at Major Sporting Events
In 2019, Mission 89 conducted an
investigation into the link between human
trafficking and major sporting events,
focusing on the issue of sex trafficking at
the Super Bowl as a case study.
Following a months-long desk review of
existing research, it was concluded that
despite strident claims by U.S. politicians
that the Super Bowl was a significant
driver of increased sex trafficking around
the event, no strong causal link was found
between the two.
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We, on the other hand, continue to study the
gaps in the available research and intend to
carry out a comprehensive study of this
issue in 2021. Furthermore, Mission 89
recognises that the Super Bowl – and other
major sporting events – still presents a
valuable opportunity to raise awareness
among stakeholders about human and sex
trafficking in sport.

Trafficking of Athletes in Basketball, Baseball, and Athletics
While Mission 89’s mandate encompasses
human trafficking in all forms of sport, it has
historically focused on association football.
In 2019, the organisation spearheaded an
initiative to expand its area of expertise by
commissioning a research study into human
trafficking in athletics, baseball, and
basketball.

The 6-page desk review focused primarily on
trafficking in athletics between East Africa
and wealthy Gulf States, in baseball between
Cuban players and Major League Baseball,
and in basketball the study looked at the
National Basketball Association’s recruitment
and exploitation of both West African players
and homegrown American athletes through
the
Amateur
Athletic
Union
(AAU)
organisation.

Sport Trafficking in Asia
In recognition of the growing influence that
Asian economies exert on the world of sport,
Mission 89 conducted a pair of research
studies in 2019 on sport trafficking in the
Asia Pacific region. The first study
investigated cases of West African
footballers trafficked to a number of Asian
clubs, examining the array of emerging forces

8

driving this phenomenon. The second study
broadened its scope to include sports other
than football (e.g. rugby) as well as other
illicit activities in connection with sport
trafficking, such as match fixing.

Education Program
Cairo Workshop
In July 2019, Mission 89 organised a two-day
educational workshop in Egypt in partnership
with the International Organisation for
Migration (IOM). Over the course of the
workshop, more than 65 young migrants from
various nationalities competed in a special
football tournament and participated in
sessions about the dangers of human
trafficking in football, facilitated by Mission
89. By the end of the workshop, participants
had learned about various forms of human
trafficking in sports, how to identify risks and
prevent being misled by traffickers, where to
go to verify the validity of potential
opportunities, and what the appropriate steps
are in pursuit of a legitimate career in sport.
The workshop was highlighted in pages 52-53
of IOM Egypt’s 2019 Annual Report, and a
photo from the event was selected for the
report’s cover page.

The workshop occurred under the umbrella
of the Memorandum of Understanding
between Mission 89 and IOM Egypt, which
was signed in 2019 and which aims to
coordinate activities, share expertise, and
improve awareness amongst migrants in
Egypt on issues related to human trafficking
and sport. Further joint activities between
IOM Egypt and Mission 89 are planned for
2020.

Cairo workshop

Genoa Workshops
Mission 89 held five educational workshops
in Genoa, Italy throughout 2019. The
workshops’ objective was to raise awareness
about the risks of human trafficking in sport,
both in Italy and internationally. Four
workshops were conducted in two secondary
schools in Genoa, and a fifth workshop was

Genoa workshop open to the general public
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held in a local theatre and was open to the
general public. In total, approximately 100
students and 30 adults attended the various
workshops in 2019. Mission 89 plans to
continue and expand this series of
educational workshops in Genoa in 2020.

Academy Toolkit
In 2019, Mission 89 began development of a
toolkit for football academies. With its 10
criteria, the toolkit aims to serve as a
compliance guideline for football academies
traveling with children to participate in
training or competitions abroad. The toolkit
was conceived for informational purposes,
and to provide a framework that supports
football academies in safeguarding their
young players against the risks of exploitation
at the hands of unscrupulous people or
intermediaries such as fake agents,
smugglers and traffickers.

Drafting of the toolkit began in mid-2019 and
was followed by a months-long stakeholder
consultation process wherein five industry
and subject matter experts
provided
feedback and recommendations for the
future. The consultation process was
completed by the end of the year.
In 2020, the recommendations will be
incorporated into a revised version, and the
scope of the toolkit will be broadened through
a second round of consultations. Seeking
funding for the toolkit will also be a priority in
2020.

Anti-trafficking Mobile App
In 2018, Mission 89 developed the concept
for a mobile app designed to help prevent
vulnerable young athletes – particularly
young footballers – from becoming victims of
human trafficking. The app has three planned
functions: to educate young athletes about
the risks of playing football abroad, to report
instances of human trafficking in sport that
they have personally witnessed, and to verify
legitimate and trustworthy football agents. By
using mini-games based on real life
situations, the app aims to teach young
footballers about scenarios they may face if
offered a contract to play abroad.
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In 2019, Mission 89 began looking for funds
and a team of developers to create the app
for iOS and Android. In July, the investment
bank Goldman Sachs expressed interest in
supporting the development of the app.
Following a subsequent consultation process
in November at the House of Lords in London,
Goldman Sachs agreed to develop the app,
with a formal project launch planned for early
2020.

Advocacy Program
Observer to INTERPOL
In 2019, Mission 89 was granted observer
status to INTERPOL’s Human Trafficking
Expert Group (HTEG). While the Expert Group
was historically only open to law enforcement
officers, INTERPOL decided in 2018 to open the
group to observers from the private sector,
academia,
NGOs,
and
international
organisations. As an observer, Mission 89
attends the group’s meetings and provides
advice on the group’s activities. In addition, this
new status opens up previously unexplored
networking and advocacy channels, particularly
as it pertains to the enforcement of our antitrafficking efforts.
The journey to observer status began in May
2019, when Mission 89 was invited to speak at
the INTERPOL’s Expert Group regional summit
in Belgrade, which focused on human
trafficking along migration routes. Mission 89’s
Co-founder and Executive Director, Lerina
Bright, called upon key stakeholders to
coordinate their efforts in safeguarding young
athletes from human traffickers. The outcomes
included official recommendations by the
Expert Group to use

mega sporting events to raise awareness of
human trafficking, conducting capacity
building training for law enforcement and
judiciary on the issue of trafficking, and
issuing an INTERPOL Purple Notice alerting
national law enforcement agencies to
trafficking in sport.
Following the success of the Belgrade
meeting, Mission 89 was invited to speak at
the 7th INTERPOL Global Conference on
Human Trafficking and Migrant Smuggling,
held in Buenos Aires in September 2019. In
her remarks to the assembly, Ms. Bright drew
attention to the particular phenomenon of
human trafficking in sport, highlighting
ongoing efforts to combat it, and called law
enforcement agencies to action.
Soon after the conference, INTERPOL asked
Mission 89 to apply for observer status to the
Expert Group, and the status was granted in
December 2019. Mission 89 looks to continue
its advocacy efforts with INTERPOL
throughout 2020 in its new observer role.

Lerina Bright at the INTERPOL conference in Buenos Aires
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Safety Partner with Facebook
In 2019, Mission 89 was welcomed into
Facebook’s Trusted Partner Channel as a
result of our campaign to combat illicit sportrelated human trafficking operations taking
place on social media. Trafficking in sport as
an abstract phenomenon in which incidents
occur out of our sphere of knowledge and
influence is a common misconception; the
reality being that many young athletes are
lured through popular social media platforms
such as Facebook. Through investigative
research efforts in 2018 and 2019, Mission
89 uncovered a number of fraudulent
recruiting agents using Facebook to contact
and consequently scam athletes hoping to
land a contract with European football clubs.

With the support of Interpol, Mission 89 was
connected to Facebook’s Safety Team, which
eventually led to our invitation to join their
Trusted Partner Channel.
As a member of the Trusted Partner Channel,
Mission 89 can communicate directly with
Facebook regarding content which we believe
could pose a danger to athletes and
aggravate the occurrence of human
trafficking. Facebook prioritises all reports
based on their severity and can trigger
investigations in the most serious cases.

Advocacy with the Commonwealth Parliamentary Association UK
In 2019, Mission 89 began an engagement
with the Commonwealth Parliamentary
Association UK on its Modern Slavery Project,
which seeks to exchange experience across
Commonwealth parliamentarians on how
they can work to combat modern slavery. In
March, the CPA invited Mission 89 to a
constituency visit in London, UK for
parliamentarians
from
Commonwealth
countries in order to brief MPs on the issue of
child trafficking in sport. As part of a panel on
Sport and Modern Slavery, Mission 89’s Cofounder and Executive Director, Lerina Bright,
advocated for more transparent supply
chains in sport in a bid to raise awareness
and combat child trafficking in sport.
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In June 2019, the CPA hosted an expert
regional workshop on ‘The Role of
Parliamentary Committees in Combatting
Human Trafficking & Forced Labour’ in Accra,
Ghana. The workshop included Members of
Parliament from Ghana, Nigeria, Namibia,
Uganda, Kenya and the UK. At a joint
committee hearing on the issue of trafficking
through sport, Mission 89 gave expert
witness testimony and provided evidence on
the issue of trafficking in football. As a result
of the hearing, various Commonwealth MPs
in attendance spoke publicly about the need
to present a united front in exposing the
crimes of human trafficking in football, and to
increase such awareness on the issue.

Partnership Programme
In early 2019, Mission 89 unveiled our
Partnership Programme as part of our
ongoing ‘Not In Our Game’ campaign. The
#NotInOurGame campaign is Mission 89’s
flagship initiative, devised to raise awareness
on a global level and to actively combat
human trafficking with regard to its impact on
sport. The Partnership Program invites key
stakeholders – including sport organisations,
athletes, and the private sector – to join as
formal partners in the #NotInOurGame
campaign. Partners commit to supporting the
sustainability of the initiative, upholding the
Trafficking in Persons Protocol, and
developing an anti-trafficking statement. As
Phase I of the Partnership Programme,
Mission 89 organised a series of
consultations with potential stakeholders
between September and December 2019.
Consultations were held with the Northern
Ireland Football Association, the English
Premier League, the International Federation
of Sports Officials, Sports Connect Africa, the
Commonwealth Games Federation, the
European Football Agents Association, and
the Royal Association of Dutch Football.

The overall response to the initiative was
positive, with most organisations eager to
support the cause of the #NotInOurGame
campaign once the initiative is formally up
and running. Mission 89’s 2020 plan is to
activate the programme and begin recruiting
Partners.

Meeting in Monaco with InstiCOM
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Communications Campaigns
WWC Awareness Campaign
The 2019 FIFA Women’s World Cup and the
increasing attention on the growing women’s
game provided a platform to raise awareness
of the trafficking in football phenomenon. We
had international female footballers tell us in
interviews about their football journey,
perspectives on the advancements in the
game, threats and opportunities, and their
experiences of trafficking in sport.

Social Media Takeovers
Journalists from across the African continent
took over our social media accounts, in the
first quarter of 2019, interviewing victims and
survivors of trafficking, some of whom are
still stranded away from home. It was a
learning experience as some journalists
shared their encounters with victims of
football trafficking while covering continental
games.
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Fundraising
As a registered not-for-profit organisation,
Mission 89 ensures that all funds raised go
directly toward supporting our programmes.
In order to leverage our financial and human
assets for maximum impact, Mission 89 has
functioned as an all-volunteer organisation
since its inception, relying on a talented and
motivated team of approximately 20
volunteers from around the world.
In 2019, the costs of all activities and events
implemented in the year were covered
through partnerships with other international
organisations, including the International
Organisation for Migration, INTERPOL, and
others.
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Looking ahead to 2020, Mission 89 aims to
expand its fundraising campaign so that we
can strengthen our efforts in researching,
educating, and advocating in the fight against
human trafficking in sport. The coming year
will see the launch of several new fundraising
drives and outreach efforts for the general
public, corporate partners, and institutional
donors.

Hats off to our
supporters!

Collaboration is at the heart of our work to
mitigate trafficking in sport. We are led by
a hands-on executive board whose
guidance and leadership inspire us to
persevere for the cause. Messieurs
Thomas Kurth, Yann Colenbier, Robert
Faulkner, our heartfelt gratitude to you.

Our impact and achievement was only
possible with the support of our partners,
supporters and volunteers. You all make
this mission achievable, thank you. We’d
like to individually thank those who were
with us every step of the way:

Luke Trotman, CEO & Founder, T&T Design

Yahya Turk, Information Technology in Monaco

Divine Puplampu, Stimuluz Technologies Ghana

17

Missioneightynine
@missioneighty9
@mission_89
Mission 89

Chemin Jean-Baptiste Vandelle 3A Lakeside
Geneva Building Versoix, Geneva CH-1290,
Switzerland

